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Kristin Kane Ford

Director of Social Media + Trainer

Kane Ford has been involved in social media and marketing since 2007. She 

is the owner of a social media and social recruitment business. She has been 

speaking and training on social media since 2010 and has been recognized in 

many media outlets. Kane Ford leads social media and online initiatives for a 

variety of clients ranging from entrepreneurs to teams within large 

corporations. She devised the course syllabus for and has been working with 

Imparture for three years.

Kane Ford is a graduate of Fairfield University she lives in the Philadelphia suburbs.
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What we will cover

• Tools

• Activities

• Strategies

• Analytics

• Products

Agenda 01 Introduction

02 Case Study / LinkedIn Company Pages

03 LinkedIn Profile Pages

04 Growing a Network

05 Content Strategy

06 InMail Quick Tips

07 LinkedIn Ads Quick Tips

08 LinkedIn Recruiter Quick Tips

• 562+ Million Active Members 

Top B2B Social Networking Site

Entry Level to Executives

87 Million Millennial Users

90% of LI Members are open to the right opportunity

40% higher rating, than job boards, on quality of applicants

LinkedIn Snapshot
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Social media is NOT a job board.

SOCIAL MEDIA
PLATFORMS

JOB BOARDS

We must earn and build both our trust and credibility.

“Social professional networks are the #1 source of 
quality hires followed by internet job boards and 

employee referrals.”

LINKEDIN

Case Study
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Google uses multiple social media platforms to provide 
engaging content to educate, inspire and entertain 
passive candidates.

Activity: The content strategy used includes: 

• Dedicated social media channels for careers, branded “Life at 
Google” 

• Consistent tone and image across all platforms

• Educational, inspiring and entertaining content 

• LinkedIn Company Page breaks down LIFE into targeted 
categories: Students, Sales, Engineering and more

Outcomes: Google has a total community of over 12 million 
followers on LinkedIn alone. They have multiple branded and 
dedicated channels to get to know Life at Google and even 
offer “Employee Perspectives.”

Google

A community of over 12.7 million followers
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POLL

1. Free LinkedIn
2. Premium LinkedIn
3. LinkedIn Recruiter Lite
4. LinkedIn Recruiter
5. I’m Not Sure

Which Type of LinkedIn Account Do You Have?

Active vs Passive

Insert footer text (see Instructions)

Open to New Oppotunties Not Open to New Opportunites

> 90% are OPEN to new opportunities

> 10+ Million Open Candidates on LinkedIn
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Different social recruiting 
approaches:

Recruitment Strategy
DIRECT OUTREACH

Messaging/InMail

3rd Party Network

Personal Network

PASSIVE 
RECRUITMENT

Engaging and Shareable 
Content

Consistency

Building a desirable picture 
of your organization online

Personal Profile Company Page

Direct vs Passive Messages
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LinkedIn Profile Pages

A profile with pictures is 
14 times more likely to be viewed. 

Your LinkedIn headline is your chance to 
grab attention and show your purpose. 

Personal Profiles
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Build a Complete Profile

Privacy + Settings
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Growing Your Connections
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http://www.linkedin.com/in/kanekristin

**Interactive Activity**
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LinkedIn Status Updates

> Write an update that matters to your audience. 

> Remember your strategy.
– It cannot always be about job postings. 
– Tell your story and include your jobs throughout. 

> ASK: What’s in it for them?

> Share your company update on your personal profile or 
via a private message.

Case Study: Company Page
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Maersk Drilling uses LinkedIn not just to post jobs, but to 
enhance the overall employer brand. 

Background:  Trade fairs and exhibitions were becoming too 
costly for Maersk Drilling with ineffective ROI.

Activity: 

•Marketing and HR run the Company Page together on 
LinkedIn.

•Use content to promote company’s values, assets and 
benefits (awards, events, diversity etc).

Outcomes: Community built of 90K (2016) to 160K (2019) 
with a large pool of qualified talent to tap into. 

Maersk Drilling

160,000+  followers Candidates now come to them

LinkedIn Content Strategy
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Candidate Personas
‘Online’ Personas

Target Audience

* See Handout for Persona Tips

Demographics Motivators
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Content Types & Themes
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Content Timing

Post Scheduling
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LinkedIn InMail / Private Messages

> Make your message a conversation starter

> Keep it brief

> Make it relevant ‐ not ‘I have a job’

> Strike a personal, conversational tone

> Highlight benefits to your recipient

> Include call‐to‐action, be direct

> Keep your profile up to date & public

LinkedIn InMail Checklist

* See Handout for Writing Tips
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LinkedIn Advertising
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Audience Targeting

LinkedIn Recruiter
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* Video

Recruiter vs Recruiter Lite

RECRUITER LITE

✓1 Seat
✓100 Projects/Seat
✓No Hiring Manager

✓30 InMails

✓20+ Saved Filters Results
✓Limited Reports – InMail and Jobs

RECRUITER

✓Multiple Seats

✓200 Projects/Seat
✓Hiring Manager (collaboration)

✓150 InMails

✓40+ Saved Filters Results
✓All Reports – Usage + Performance

48
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Pipeline

1. Enhance your Profile

Join Relevant Groups

Message/InMail

Connect on your Personal Profile

Share Company Content

Add Value to Network

Start a Conversation First, Then Pitch a Job

Free or Paid 
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OFFER // Q&A

Use the App to Rate This Workshop!Use the App to Rate This Workshop!

1. Log in to your profile

2. Click “Agenda” on the app home screen

3. Find the workshop

4. Click the “Rating” icon at bottom of screen

1. Log in to your profile

2. Click “Agenda” on the app home screen

3. Find the workshop

4. Click the “Rating” icon at bottom of screen


