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A brief journey - 2014



2015 – Birth 
of a 
Marketing 
Department

Hired in 2010 as the Recruiting Director of Parker.
2013, we were heavy into Healthcare Information Technology 
implementation. 

In 2014, we launched new website aimed at Healthcare IT and 
hired a marketing consultant to help build out our marketing 
department. 

In 2015, we launched a second website specifically for our 
administrative staffing business, www.parkerservices.com.  

In 2016, we launched a “microsite” for our Nintendo business, 
www.parkernintendo.com

Q1 2019, scheduled launch of new parkerservices website

http://www.parkerservices.com/
http://www.parkernintendo.com/


Our marketing-created website



Marketing is 
more than a 
website

A Market Presence by establishing your bonafides

Automated Email Campaigns 

Data Mining your database to find new leads  

Recruiting active job seekers and creating a a talent pipeline

Networking with organizations and sharing job leads

Social Media and targeted advertising

Referrals by building positive recommendations

Advertising via digital ads



Why invest 
your time in 
marketing? 

Marketing can create a 
candidate pipeline, ensuring an 
inbound flow of job seekers for 
your recruiters to speak with. 

Marketing done well, can show 
its necessity as it relates to  
sales. 



Marketing can 
upscale your existing 
sales efforts through 
branding, 
automation, and 
data. 



Marketing can create an association between your 
sales team and the targets you are trying to reach. 

13% Open Rate 10% Click Through Rate



Marketing 
can resurrect 

the dead! 



Marketing 
can create a 
stream of 
interested 
and active job 
seekers.

70%

27%

3%
Applicants as a percentage of job seekers

Job Board Applicants Website Applicants Social Media Sites



Marketing can elevate and differentiate your brand.

Vs.



Optimizing 
your job ad 

1. The Rule of 3-5

2. Use /h1 and /h2 for titles 
and subheadings

3. Use Sizzle!

Make sure you use the job title in 
your ad between 3-5 times. 

/h1 and /h2 signal to search engines 
that the content to follow is 
important. 

Search results often pull the first few 
lines of a job description and include 
them in your results. Help yours to 
stand out with compelling copy!  



Marketing can 
drive job seekers 
to your website.



Anatomy of a search result

Paid Ad

Local 
SEO Organic Search



How to increase your paid search results:

$$$



3 tips for 
Optimizing for 
Google Search 

Results

#1



3 tips for 
Optimizing for 
Google Search 

Results

#2



3 tips for 
Optimizing for 
Google Search 

Results

#3



Marketing can 
make social 
media useful! 



Targeting jobs on Facebook



Targeted ads



Marketing can 
lessen negative 

reviews and 
increase 
referrals.



Marketing is 
more than a 
website

A Market Presence by establishing your bonafides

Automated Email Campaigns 

Data Mining your database to find new leads  

Recruiting active job seekers and creating a a talent pipeline

Networking with organizations and sharing job leads

Social Media and targeted advertising

Referrals by building positive recommendations

Advertising via digital ads





Thank you! 
Jacob Rhoades
jacobr@parkerservices.com

206-652-1520

mailto:jacobr@parkerservices.com
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