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Today’s Agenda

Becoming a Brand Ambassador

Help Your Recruiters Help You

Transform Your Brand

Understand the Candidate Experience

The Role of Mobile

Get the Most out of Search

Participate in Groups Effectively

Send Engaging InMails That Work

39M+ students 

LinkedIn’s fastest 
growing demographic

50% of unique visits 
now come from mobile 

LinkedIn: 
The world’s largest professional network

380M+
members worldwide

4M+
INDONESIA

3M+
PHILIPPINES

2M+
MALAYSIA

1M+
SINGAPORE

1M+
SAUDI ARABIA

21M+
BRAZIL

115M+
USA

11M+
CANADA

30M+
INDIA

7M+
AUSTRALIA

1M+
NEW ZEALAND

4M+
SOUTH AFRICA

1M+
UAE

18M+
UK

9M+
FRANCE

7M+
ITALY

8M+
CHINA

7M+
MEXICO

3M+
RUSSIA

5M+
NETHERLANDS

6M+
SPAIN

2M+
BELGIUM

4M+
TURKEY

2M+
SWEDEN

1M+
DENMARK

1M+
IRELAND

1M+
NORWAY

1M+
PORTUGAL

1M+
VENEZUELA

1M+
ECUADOR

4M+
COLOMBIA

4M+
ARGENTINA

2M+
CHILE

1M+
JAPAN

1M+
THAILAND

1M+
HONG KONG

1M+
S. KOREA

Create economic 
opportunity for every 
member of the global 
workforce

Vision
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Connect the world’s 
professionals to make them 
more productive and 
successful

Mission

Helping You Find & Hire 
LinkedIn Members
FASTER

What That Means to Us

Members
313M  …….. 3Billion 

Companies
5M…………..70M

Jobs
1M………….10M

Skills
Identify every skill required to obtain these jobs

Schools
25,000 Universities on LinkedIn

Updates
Overlay professionally relevant knowledge for every 
individual member, company, and university

Economic Graph

Digitally represent and map the 
global economy

The Vision: Connecting Talent with Opportunity at Massive Scale
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– Adaptation of Steve Harvey’s 
Act Like a Lady, Think Like a Man

Act Like a Recruiter,
Think Like a Candidate

Touch points along a prospect’s journey

1. Receives InMail

2. Visits your profile

3. Visits company page

4. Views a job opportunity

5. Opts in or out

Each touch point is an 
opportunity to share your 

employee value 
proposition

Touch points along a prospect’s journey

1. Receives InMail

2. Visits your profile

3. Visits company page

4. Views  job opportunity

5. Opts in or out
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Touch points along a prospect’s journey

1. Receives InMail
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1. Receives InMail
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Touch points along a prospect’s journey

1. Receives InMail

2. Visits your profile

3. Visits company page

4. Views  job opportunity

5. Opts in or out

Each touch point is an 
opportunity to share your
Brand & Opportunities

What is a brand?
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Definition: A distinguishing symbol, 
mark, logo, name, word, or sentence or 

a combination of these items that 
companies use to distinguish their 
product from others in the market

Scale

 Inspire Action

Reputation

 Nurture Relationships

First Impression

Why Your Personal Brand Matters
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– Adaptation of Steve Harvey’s 
Act Like a Lady, Think Like a Man

Act Like a Recruiter,
Think Like a Marketer

Headline

Photo

Summary

Photos & Videos

Experience

Your Brand Starts with Your Profile 

More engagement

with content vs. jobs

7x

Content

Jobs

2
4
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Thought leadership 
& industry news40%

Talent brand25%

Just for fun5%

Company &
product news20%

Event promotion10%

#intalent

Develop a Well‐Blended 
Content Strategy 

Status Updates: Company 

Status Updates: Culture
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Status Updates: Jobs

Status Updates: Industry

Increase Visibility: Publishing Platform
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Blog Away!

50%
LinkedIn traffic via mobile

Mobile Matters
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Let’s Search the Network

Lives in 
Nashville

Works in mobile app 
development

Heavy mobile 
and iPad user

Jason Graff

Professionals just like him can be reached on LinkedIn through

380 Million+

powerful targeting capabilities

3
6
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 Active Candidate 
Recruiting IS Possible!

Leverage candidate 
Profile Data for more 

insightful search 
criteria

 Be Creative with Groups 
& Alumni Networks 

Boolean and Filters are 
your friends

Top Search Tips

Thoughtfully Engage Your Community

 Groups (50 and 50 
sub‐groups max)

 Think outside skills, 
job titles, industries 
and consider hobbies 
& affiliations

 Ask questions, engage 
in group discussions

Inspire Action with an Impactful InMail
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This is what I can do for you!

A targeted approach makes 
the prospect feel special.

Top InMail Tips

Don’t hide the hook.

Let the prospect know right 
away what’s great about your 
company and the 
opportunity.

Top InMail Tips

Top InMail Tips

Make it enticing to get back 
to you.

InMail is just an initial 
contact, not the sales pitch or 
the prescreen.
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Let’s connect!

Networking

Company followers

Expertise request

Groups & shared memberships

Referrals

Strategic InMail Template Types

Brand Engagement + 
Impactful InMail =2X

Response Rate

Stand out in the crowd!
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Learn more …

 http://talent.linkedin.com/blog

LinkedIn Talent Blog

Slideshare



17

Pulse

Digest of professional news 
you need to know

 Over 400 resources in 14 languages … and growing!

Learning Center

Help Center
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Dream big Get stuff done

Know how to have fun

Maya Toussaint
Customer Success Consultant 

LinkedIn Talent Solutions

Rebecca Vertucci
Senior Customer Success Consultant 

LinkedIn Talent Solutions

Thank you for attending this 
Staffing World 2015 workshop


