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Who Are We?

2 Scoops of LinkedIn’s Customer Success Organization
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Today’s Agenda

derstand the Candidate Experience
Transform Your Brand

LinkedIn:

The world's largest professional network

®

50% of unique visits
now come from mobile

2

39M+ students

LinkedIn's fastest
growing demographic

380m+

members w ide

Vision

Create economic
opportunity for every
member of the global
workforce




Mission

Connect the world’s
professionals to make them
more productive and
successful

What That Means to Us

Helping You Find & Hire
LinkedIn Members
FASTER
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THE ECONOMIC GRAPH

Connecting Talent with Opportunity at Massive Scale
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Act Like a Recruiter,
Think Like a Candidate

— Adaptation of Steve Harvey’s
Act Like a Lady, Think Like a Man

Each touch point is an
opportunity to-share your

Touch points along a prospect’s journey
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Touch points along a prospect’s journey

Sty settn

2. Visits your profile [ - - B

Touch points along a prospect’s journey
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3. Visits company page

Touch points along a prospect’s journey
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Touch points along a prospect’s journey

5. Opts in or out

Each touch pointis an

opportunityto-share your
Brand & Opportunities

What is a brand?




Definition: A distinguishing symbol,
mark, logo, name, word, or sentence or
a combination of these items that
companies use to distinguish their
product from others in the market

First Impression
Inspire Action

Scale

Why Your Personal Brand Matters

Reputation
Nurture Relationships
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Act Like a Recruiter,
Think Like a Marketer

— Adaptation of Steve Harvey’s
Act Like a Lady, Think Like a Man

Your Brand Starts with Your Profile

Headline

Summary

Experience e

Photos & Videos

X

More engagement
with content vs. jobs

Content ——




Develop a Well-Blended
Content Strategy

50/ Just for fun

0/, Thought leadership
40% & industry news

109% Event promotion
LU0 EEE P,

0/, Company &
20 /0 product news

Talent brand

Hintalent

Status Updates: Company

Perry Monaco
Some new features on Linkedn com you may nol have discovered yel.

U TR

BB  The Latest Linkedin Features You Should Start Using
g  Today - Forbes
4
=

forces.com - The folks at Linkedin are busy They are
4 roliing out refines and new features at an
A A unprecedented rate Staying on top of thess s i

~ = he key to staying on tap of your online persan: nding. If
You want yaur

Ay KOECinsk, FRyan Gies amd 4 olhers

solty Thianks for sharng Perry

Status Updates: Culture

Douglas Tauro ikes

I Brett Wallace Alcx Wolln and a new Iriend Just 5¢en in the Linkedin NYC office courtesy
of our engineenng 1eam




Status Updates: Jobs

Maria Hardeman shared a job:

Bilingual Retirement Specialist
Lincoln Financial Group
Newark, NJ

Lincoln

Financial Groug*

You're In Charge™

Status Updates: Industry

Sarah {Andersen) Curry
) Do yau know Trow and when 1o dekgate? nitp ihakd o TRA
Do You Know How to Delegate?

B © el 3. hubs m A you delegatng oo much? Nat

Joft Bucker shes
@ ! Sachin Rekhi Tre Balion tech company i Siepping Sown for e best
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The CEO of a $1 billion tech compary i stepping

Increase Visibility: Publishing Platform

Dancing To Get Through The

7 Tips All Job Seekers Should Consider
- @Eoo
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Blog Away!

13 ™ 1 |

Unttled Post a
[ [T —

Porry Mennes A

tar

Wby first interview ws in 8

Fm on & Performancs

refrigeratar with my. Improvement Plan: THE on a Performance.
Just Eat The Cake I Have 47 Profils Photos fam a Fanatic

LinkedIn traffic via mobile

Mobile Matters
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Let’s Search the Network

Jason Graff

Lives in Works in mobile app ~ Heavy mobile
Nashville development and iPad user

_380 Million+

Professionals just like him can be reached on LinkedIn through

powerful targeting capabilities
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Active Candidate
Recruiting IS Possible!

Boolean and Filters are
your friends

Top Search Tips

Leverage candidate
Profile Data for more
Be Creative with Groups insightful search
& Alumni Networks criteria

Thoughtfully Engage Your Community

v" Groups (50 and 50
sub-groups max)

v' Think outside skills,
job titles, industries
and consider hobbies
& affiliations

v' Ask questions, engage
in group discussions

+ Inspire Action with an Impactful InMail 3|
T _. - o 2
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Top InMail Tips

S This is what | can do for you!

A targeted approach makes
the prospect feel special.

Top InMail Tips

Don’t hide the hook.

Let the prospect know right
away what’s great about your
company and the
opportunity.

Top InMail Tips

Make it enticing to get back
to you.

InMail is just an initial

m contact, not the sales pitch or
the prescreen.
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Strategic InMail Template Types

° Let’s connect!

Networking
Company followers

Expertise request

9000

Groups & shared memberships

Referrals

Response Rate

Stand out in the crowd!
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Learn more ...

LinkedIn Talent Blog

http://talent.linkedin.com/blog
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Slideshare
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A SMARTER READ B UORE WAYS THAN ONE

Pulse

Digest of professional news ‘ A i & &
you need to know - . . '

Learning Center

Over 400 resources in 14 languages ... and growing!

[ES) Bingquoacias s preciaas com Takent Pipeline [TRCS]

.

GeAting Started with Linkedin Jobs [TRCS]

P

) Operatoren und Sechitem
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P
(5] Gastiona los tissbares d icencia [TRES)
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oy Put Your Jobs Ta Work

Help Center

How can we help you?

Browse Popular Topics

Bugiing Your ety Geging Staned Geing Professionsl Insights
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Get stuff done

Dream big

You are I
Know how to have fun here'

Linked in

Thank you for attending this
Staffing World 2015 workshop

Maya Toussaint Rebecca Vertucci
Customer Success Consultant  Senior Customer Success Consultant
LinkedIn Talent Solutions LinkedIn Talent Solutions
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